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Ces publications se veulent des magazines haut de gamme. Leurs qualités graphique et leurs formats en font déjà des revues 
différentes. Nous privilégions la qualité du conten u en opérant des choix rédactionnels à la fois actu els et tendances.

Notre charte nous permet d’aborder tous les sujets,  excepté la politique et la religion, ce qui fait d es publications sur la Terre des 
magazines très divertissant et informatif.

Notre ancrage dans les villes/stations est un de no s points forts, car nous privilégions l’actualité l ocale par ses nouvelles boutiques, 
ses nouvelles adresses où sortir et les portraits d e personnalités locales entre autres.

Actuellement, nous remportons un franc succès dans toutes nos éditions avec nos pages mode, dont nous faisons en sorte d’y 
présenter une majorité de produits vendus en Suisse . De plus en plus d’annonceurs nous réclament cet e mplacement.
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art

V.M: These acts of cruelty are gra-
tuitous. I adapt these children’s
icons to real world situations where
I use violence as a pagan custom.
The titles of these drawings are
highly evocative: “Filet Mignon”,
“Macabre Dance”, “What I prefer is
to feel their moist flesh” or even
“Torture Tales”. These gestures are
as sweet as ammonia sweets. 

SLT: If you  were a cartoon cha-
racter which one would you be?

V.M: Beep, Beep, the roadrunner.
He is smart, a joker and, above
all, he never stops running.

SLT: Do you consider yourself as
a woman-child?

V.M: I like the idea of Peter Pan’s
Never Land.  He is the everlasting
master of the game; he is the
actual game in a world inhabited
by children and small beings that
never grow up. It’s a kind of fan-
tasy to be able to remain forever

young. But I do not consider
myself as a woman-child. 

SLT: Apart from drawing do you
use another means of expres-
sion?

V.M: I  created an olfactory instal-
lation called For Scent-Imental
Reasons.
Pepe Le Pew and the Cheshire
Cat indulging in a merciless fight
of smells.
This fight will take place at Nyon
in April 2010. 

SLT: What are your projects?  

V.M: I will sail my boat until I reach
Nyon (Switzerland). It will be a
legal piracy of the city for a
month. The castle, the parks, and
the lake banks... nothing will be
spared!
This big project will turn the city of
Nyon into a huge psychedelic
amusement park...                   �

Nyon, Piratage! Personal exhibition in the city of
Nyon , Switzerland. 
From April 22 to May 22, 2010. Private viewing,
Thursday, April 22nd.

A collection of bags screenprinted with three dra-
wings by Virginie Morillo, available by the end of
September at the “Because I Love” shop and the
Mitterrand + Cramer / Fine Art & Design gallery, in
Geneva (Switzerland).

www.virginiemorillo.com

Virginie Morillo, “I hope one day Mickey will be mine !”, Anti-grise-mine Serie, 2009. Pencil and
watercolour drawing on paper (57 cm x 57 cm). Courtesy Mitterrand + Sanz Contemporary Art.

Virginie Morillo. © That’s Guy
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beauty

Disco Sprinkle
Production & Make-Up: Florent Pellet
Photographs by Ian Abela @ Visionairs In Art 
www.ianabela.com
Model: Goergiana O. @ Metropolitan

Hydramax + Active, Active Moisture Gel Cream CHANEL
Ultra Shiny Hydrating Lip Gloss Purpule Laser LANCOME
Lip Gloss Touch Shining Champagne Sparkle SHISHEIDO
Soin tendres lèvres, Hydra-Treatment Lip Care SPF 15 CHANEL
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fashion

Gossip Girls

Clothing: LORICK www.loricknewyork.com
Photographer: Tom Hines
Art Director: Roanne Adams
Stylists: Meredith Markworth-Pollock and Gina Aglietti

H2O sur la terre
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special lifestyle

Icare’s Dream
Text:
Olivia Broïdo & Franco Genovese

The economic crisis has spared nobody, let alone the field of aviation. The latter,

however, copes with it and even proposes some novelties. So the huge Geneva-

Palexpo surface area has been trodden, once again, by the aviation world. With

440 exhibitors and 10917 attendees from 90 countries, it is in this immense sho-

wroom that the EBACE (European Business Aviation Convention & Exhibition)

Show was held.

Photographs:
all rights reserved

© Nissan

signature out of creating a strong
connection with the inside and
outside space. The ability to have
a window about 10m long that
looks onto a modern designed
garden is a joy to live with. It crea-
tes a situation where the changing
daily weather and changing sea-
son become part of the experien-
ce of living in the house.”
Indeed Kew house was found to
be very important for the family to
create a new space where the
family can spend more time toge-
ther and entertain friends.
Thanks to his many tricks, like his
walls of storage, and the use of
unfussy materials, Gregory is also

a master in creating uncluttered
spaces. “My view is that the
design should be luxurious and
simple, I would rather have one
fantastic thing rather than ten
indifferent things. I like things in
their place, a wall of books is a
pleasure to see but I won’t put it
beside a screen because it would
distract the eye. I consider com-
fort highly important, perhaps
paramount”.
We are grasping for more pearls
of wisdom from his lips. “I believe
that combined kitchen with dining
area and a sitting area that is ele-
gant and ideally has a great exter-
nal view helps support family life,

as everyone can eat and live toge-
ther. I prefer the home cinema to
be in a dedicated room. Media
rooms need to be darkened down
and to allow for loud volume, so
you can enjoy a movie with spea-
kers tuned up and the lights tur-
ned down.”
The use of modern technology is
indeed another element that can
be used to control mood effecti-
vely.
After all the awards and nomina-
tions, we can expect other superb
examples of interiors and exte-
riors. We hope he keeps his inspi-
ration and his humble manners. �

The upper floor of a building in Tabernacle
Street, called Contemporary Chic. The sloping
glass offers a wonderful connection to the
outside, especially at night. Thanks to the
electric actuators, it can also be instantly
transformed into a balcony.

Gregory Phillips Architects
66, Great Cumberland Place
London W1H 7TU
Tel. +44 (0)20 7724 3040
www.gregoryphillips.com
gp@gregoryphillips.com  
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special lifestyle

LISA Airplanes: Akoya

A very successful association bet-
ween LISA Airplanes and Danish
Yacht was introduced at EBACE.
LISA Airplanes, which was created in
2004, constructs and commerciali-
ses pleasure aircrafts combining
innovation and performance.
Comfortable and with a studied
design, the aircrafts offer a sensation
of liberty and claim to be environmen-
tally friendly. The association between
the aeronautic constructor and the
boat manufacturer will offer an

opportunity to meet midway between
sky and sea with the Dayboat. This
new 38-meter-long yacht, drawn by
Espen Oeino and constructed by
Danish Yacht, is concentrated tech-
nology. Adding to its being aesthetic,
it distinctly consumes less fuel than
its fellow yachts having the same size
thanks to its structure entirely made
of carbon. Moreover, it is equipped
with of a submersible platform in the
back, perfectly adapted to hold an
Akoya aboard. With an original

approach to the world of aviation,
these two constructors suggest a
new “private aircraft-carrier” concept
offering their potential customers an
incomparable liberty of movement.
With a Multi-Access system, the
Akoya is the only aircraft capable of
landing even on snow and also of
alighting thanks to its two hydrofoils
that bring it agility, comfort and secu-
rity.
As to snow, the aircraft is equipped
with skis that are retractable in flight.
In addition to these innovations, the
Akoya has a Ri&Flex Wing system
patented in 2003 by USA Airplanes.
The latter combines a rigid wing in
carbon and a foil flap in very resistant
synthetic fabrics. The device allows
the aircraft to achieve short landings
and takeoffs (on 100 ms soil) as well
as better performances in coasting
flight. Associated to a body with a
wind tunnel studied design, the
Ri&Flex Wing offers the Akoya a total
stability even under large wind pres-
sure guaranteeing therefore the pas-
sengers’ safety. Besides, the system
allows a consumption of five liters per
100 km of economic cruise speed,
taking account of sustainable deve-
lopment. The aircraft is propelled by a
100-horse 9125 Rotax motor allo-
wing it to perform 300 km/h dash
speeds and granting it a maximum
autonomy of 1300 km. Thanks to the
wing movement system, this aircraft
can be embarked on board of a yacht
to become then the most exclusive
Tender of the market!

beauty33 sur la terre

beauty

Rectifiance Intense Eye, Retexturing Line Correcting  Eye Cream CHANEL
Hydro powder Eye Aqua Shimmer Shadow SHISHEIDO
Accentuating Colour Goldburst SHISHEIDO
5 Colour Harmony for Eyes YSL
Exceptionnel de Chanel, Intense Volume & Sensational Curl Mascara, Smoky Noir CHANEL
Ultra Gloss Reflect Light-Reflecting Lip Gloss ref 757 & 437 DIOR ADDICT 
Pop Gloss Crystal Glitter GIVENCHY

Contenu rédactionnel



03 SUR LA TERRE
media kit

Tarifs

Crans-Montana sur la terre

Gstaad sur la terre

St Moritz sur la terre

Zurich sur la terre

Genève sur la terresur la terre

>
C

R
A

N
S

-M
O

N
T

A
N

A

1

�6
�7

���
0�

2�
5�

,�7
�=�!

0

Distribution complémentaire dans les clubs et 
expositions suivantes :

Prix pour une parution: (hors TVA)

1/1 page (240x335) 8’500.- CHF 
2e page de couverture 10’000.- CHF 
3e page de couverture 9’000.- CHF 
4e page de couverture 15’100.- CHF  
Double d’ouverture (480x335) 17’500.- CHF 
Double page 14’500.- CHF 
Colonne staff, face sommaire (120x335) 5’000.- CHF  

Rabais:

2 parutions 5%
4 parutions 15%
Rabais de couplage 2 éditions 10%
Rabais de couplage 3 éditions 15%  
Rabais de couplage 5 éditions 20%

Commission d’agence 15%

Donées techniques
Format :  245 x 340mm (5mm de rogne compris) 
Matériel d’impression :  PDF haute résolution, 300 DPI, CMJN, impression offset (pro�ls prépresse Europe) 

Tirage (contrôlé)
13’000 exemplaire

Diffusion
Une distribution exclusive aux abonnés VIP,
représentant les personnalités les plus in�uentes d e
la ville.

Ces publications sont également distribuées dans le s 
boutiques de luxe, grands Hôtels & spas, restaurant s & 
cafés, salon de coiffure, lieux branchés et événements.

En vente par abonnements annuels et dans les kiosques 
sélectionnés pour leurs emplacements exclusifs, ce qui 
représente 300 points de vente par ville.

Un réapprovisionnement est assuré durant tout le tr imestre.

Distribution et partenariat avec les Hotels 5*

Tirage
10’000 exemplaires

Diffusion
Adressés nominativement par poste à des particulier s de 
la station.

Distribués également dans les boutiques de luxe, gr ands 
Hôtels & spas, restaurants & cafés, salon de coiffure, lieux 
branchés de la station.

Un réapprovisionnement est assuré durant toute l’an née.

Genève: mars, juin, septembre, décembre
Zurich: mars, juin, septembre, décembre
Crans-Montana: décembre
Gstaad: décembre
St Moritz: décembre

Profil

Calendrier

(Zurich)Société 
Nautique 
de Genève
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